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 Attacking Ad Holding Companies  

Marketer: Pocket Hercules Ad Agency  
Brand: Pocket Hercules Ad Agency  
Title: "Want Some Chocolate?"  
Agency: Pocket Hercules, Minneapolis  
Now here's something out of the ordinary -- 
an advertisement for the services of an ad 
agency. Heavily laced with angst and bile, 
this online short film by director Tom de 
Cerchio of Incubator was created to launch 
Pocket Hercules, a Minneapolis agency 
created by former Carmichael Lynch 
creatives directors Tom Camp and Jason 
Smith. You can tell these boys were REALLY 
angry by the time they bailed from that 
Interpublic Group of Cos.' unit. 

 
 A Blizzard of Colored Balls  

Marketer: Sony  
Brand: Bravia LCD TV  
Title: "Colored Balls"  
Agency: Fallon, London 
Here's the assignment: Have 250,000 
colored plastic balls and 10 compressed-air 
cannons shipped into downtown San 
Francisco. Turn on the video cameras and 
start blasting the giant guns to send a 
blizzard of balls swirling across half a mile of 
steeply sloped streets. The point? To 
emphasize that Sony's new LCD TV has 
dramatically improved color. Whew! 

 
 Controversial Apple Ad 

Marketer: Apple  
Brand: iPod  
Title: "Detroit"  
Agency: TBWA/Chiat/Day, Los 
Angeles 
Starring rapper Eminem performing his song 
'Lose Yourself,' this ad sparked a major 
controversy last week when Lugz -- the 
urban shoe company -- alleged Apple had 
ripped off the distinctive ad concept created 
by the Avrett Free Ginsberg agency for Lugz 
three years ago. 
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